
When someone says “Toyota” do the words “Made in Canada” come to mind? If not,

we understand. In fact, our research tells us that while Canadians love our Toyota

and Lexus vehicles, few Canadians know we make them here. Truth is, Canada – and

Canadians – are bigger parts of our family than you might realize. 

Toyota. 
A made-in-Canada story.
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Growing with Canada.
Toyota’s new production 
facility in Woodstock, Ontario, 
is just the latest extension of
Toyota’s deep Canadian roots.
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Going green.
Toyota offers Canada’s most 
fuel-efficient passenger vehicle fleet,
but today’s technologies are only
steps toward sustainable mobility.

Community partnerships.
As a concerned corporate citizen,
Toyota proudly supports programs
focused on youth, environment,
education and safety.



M
ost Canadian baby boomers will tell you
1964 was the year the Beatles arrived in
America. Fewer of us, however, are aware

that it was also the year Toyota arrived in Canada,
introducing us to both a brand of vehicles that would
eventually become a preferred choice among 
Canadian drivers, and a company that would go on 

to establish extensive operations coast to coast,
including manufacturing.

After 40-plus years in Canada, Toyota continues 
to do its best to make things better – contributing to
stronger and more prosperous communities, a cleaner
environment and making vehicles designed to match
Canadian ideals.

The most recent development is in Woodstock,
Ontario, where Toyota has invested more than 
$1 billion in a new manufacturing facility. This new
plant will soon begin producing RAV4s and adds even
more jobs to Toyota’s employment roster.  

Who knew? Certainly, the nearly 12,000 people
who already work in Toyota and Lexus dealerships
across Canada know. So do the 4,500 Canadians who
work at the Cambridge, Ontario, manufacturing facili-
ty that proudly produces Toyota Corolla, Toyota Matrix
and Lexus RX vehicles. 

In fact, Canadians have been making Toyota vehicles
for nearly 20 years, including one of the most popular
cars of all time, the Toyota Corolla. It’s not just us who
drive Canadian-made Corollas, either. They are also
exported to the U.S. and beyond. Similarly, the wheels
made at Canadian Autoparts Toyota Inc. in Delta, B.C.,
are exported and used domestically.

As significant as Toyota’s manufacturing presence
is, it’s just a part Toyota’s efforts here. For example,
part of the $1 million per hour Toyota spends on
research and development globally is invested in
Canada.

At its cold weather testing facility in Timmins,
Ontario, one of only two such Toyota facilities in the
world, Toyota puts its conventional gas-powered models
and next-generation vehicles through grueling paces. 

At temperatures that often drop below -30 degrees
Celsius, Toyota engineers test functions like the open-
ing and closing of doors and windows, engine start-
ing, defogging, heater performance and other factors

that impact safety and comfort. On roads across Que-
bec, Northern Ontario, Canada’s Western provinces
and into our Arctic north, Toyota evaluates braking, 
heating, handling, stability control and other systems. 

Among the outcomes of this ongoing research,
Toyota engineers in Canada have responded with
measures like the addition of a compartment

designed to hold an
ice scraper, raised
bumper lines to help
prevent paint chip-
ping, and ergonomics
such as roomy seats

and spacious foot compartments that ensure Canadian
drivers are comfortable even when wearing bulky 
winter clothing and boots. 

The driving force of this work is a principle called
Kaizen – a Japanese word meaning ‘continuous
improvement.’ “This is part of our heritage that drives
innovation and excellence at Toyota,” says Yoichi
Tomihara, president of Toyota Canada. 

Toyota’s leadership in hybrid vehicles is proof of
the Kaizen philosophy. Worldwide, Toyota hybrid sales
topped the one million mark over a year ago. In 
Canada, hybrid demand is strong and particularly 
visible in Vancouver where a large fleet of Prius taxis
whisk passengers around the city’s streets, and Camry
hybrids outsold the gas-only Toyota Camry during the
first half of 2008. 

Yet, hybrids are just one aspect of Toyota’s align-
ment with a Canadian desire to ‘go green.’ Toyota 
also strives to continually reduce the environmental
impacts of its operations. Among its measurable
improvements, the automaker has virtually eliminated
landfill waste from its manufacturing processes in
Canada. Even the organic-based plastic utensils in
the company’s cafeterias are compostable. How cool
is that?

Toyota hopes this is all welcome news, especially
for Toyota drivers. “Consumers can feel good about
driving one of the many fuel-efficient, low-emission
Toyota vehicles, knowing not only that their vehicle 
is a better choice compared to a gas guzzler, but 
also because it is produced by a company that cares 
about the environment,” says Tomihara. “And 
consumers are supporting Canada’s economy and
Canadian jobs.”

The bottom line, says Tomihara, “We work to make
things better every day. It’s what we do. It’s part of
what makes Toyota a natural fit in this country going
back more than 40 years.”

You might say Mike Beresford has a lot of get up and go. Inspired by “Get Going
Canada” – a booklet co-sponsored by Toyota that encouraged Canadians to
“drive the world’s greatest country” – Beresford and his wife Lori set out on a
journey that would make any explorer proud.

With their green kayak strapped firmly to the roof of their 2004 RAV4, the
Beresfords set out on a 15,000-kilometre odyssey from their home in Orillia,
Ontario, to Inuvik, Northwest Territories. Their route: the historic Dempster 
Highway – a 736-kilometre, unpaved, two-lane highway that runs between 
Dawson City, Yukon, and Inuvik in Canada’s rugged north. 

In the Yukon, crystal blue and turquoise lakes of Tombstone Territorial Park
shimmered. At 66 degrees latitude, 33 minutes north, the couple officially
entered the Arctic Circle. Just beyond, ferry crossings at the Peel and McKenzie
rivers added to the adventure. 

“Suddenly you come up to this huge river and there’s this one-person ferry 
operation,” describes Mike. “There’s no paved roads, no docks, so they 
basically just drive the ferry right up to the shore, drop down a steel door that you
drive across to get onto the ferry. And the same thing happens when you get off.”

In Inuvik, they experienced the midnight sun shining 24 hours a day. 
The return home was equally rewarding. A photo collection pays homage 

to scenes of pristine nature – wild bear and buffalo, rivers of ice, expansive
tundra. 

“It’s a lot of challenging roads, a lot of interesting scenery and a lot of events
that happened along the way,” says Mike.

Then again, says Mike, “Pretty much every day is an adventure with the RAV.” 
If they like their RAV this much, imagine how the Beresfords will feel when

they learn that RAV4s will soon be made in Canada too.

Since Mike and Lori 
Beresford made their epic
journey from Orillia to 
Inuvik (photos above) last
year, the couple traded up
for a new RAV4.

In keeping with their 
adventuresome ways, the
Beresfords have already 
driven their new RAV4 to
exotic Canadian destinations.

Recently, they visited the
Manicouagan impact crater
in Quebec. Part of the journey
involved travelling along a
dirt road that stretches from
the Trans Labrador Highway
to Baie Comeau. 

While their new RAV4 may 
be a shiny addition to the
family, Mike says, “It still has
the same old canoe on top!” 
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no road too far 

Toyota. Growing with Canada.
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Imagine working each day in a wide open office environment surrounded by 300
colleagues in an open floor plan that encourages communication, teamwork and
constant improvement. That’s exactly how it is for the engineering team at Toyota’s
Cambridge, Ontario, manufacturing facility. 

Phil Sadler, assistant manager of engineering quality control, says when he first
began working at Toyota Motor Manufacturing Canada (TMMC) eight years ago, the
company’s open office environment took some getting used to. But today, he wouldn’t
have it any other way.

“Our office is different than most engineering offices, that’s for sure. There are
no barriers whatsoever,” he says. “We don’t work in isolation. You need something,
you talk to someone. That cross pollination allows some great ideas to come for-
ward.” 

TMMC’s guiding principle of Kaizen – continuous improvement – is another 
driving force of Toyota innovation. “The targets are always moving. The better you
do, the further you are asked to go, which is challenging in one sense, but we also
have a real voice to influence design, to make our cars better.”

The real payoff comes from satisfied customers, says Sadler, who recently 
witnessed the first 2009 model Toyota Corollas roll off the assembly line. “We’ve
been deeply involved in this model’s development over the past four years, so to see
the first cars come off the line, to see the positive feedback from Car and Driver,
J.D. Power and our customers – it’s been exciting.” 

an exceptional environment 

Made in Canada since 1988, the Toyota Corolla just
keeps getting better. Loaded with over 100 
improvements, the 2009 Corolla brings new levels
of performance, styling, safety and comfort to a car
that has epitomized quality and value for 40 years.
With its redesigned body and interior, Corolla 
accommodates up to five passengers comfortably,
while a fuel-efficient engine and all new chassis
and suspension system contribute to Corolla’s safety
and superior handling.

Built exclusively in Canada since its launch in 2002,
Toyota Matrix is designed with Canadians in mind. 
For 2009, this versatile, crossover utility vehicle 
features an improved powertrain, and optional all-wheel-
drive transmission to handle demanding Canadian
weather. Sporty optitron gauges add to Matrix’s stylish
interior while six airbags and a new, impact-absorbing
body structure bolster safety. Inside, Matrix packs 
storage space for maps, personal electronics, beverages
and more.

Soon to be the third Canadian-made Toyota vehicle,
the Toyota RAV4 is designed and built to match the
needs of Canadians. Loaded with advanced features
and functions, and named as the 2007 Best New
Sport Utility Vehicle/Crossover Utility Vehicle by the
Automobile Journalists Association of Canada, RAV4 
is powerful, versatile and efficient.

Since 2003, over 345,000 Lexus RXs have rolled out
of the Cambridge production facility, the only Lexus
plant outside of Japan. Roomy, quiet and powerful,
the luxurious 2009 RX 350’s technologically advanced
features make it equally comfortable cruising urban
streets, getting to the cottage or to the ski hill –
always at home in Canada’s diverse landscapes.

Corolla Matrix

RAV4 Lexus RX 350

At Toyota’s Cambridge,
Ontario, manufacturing 
plant thousands of skilled
Canadians work in a 
high-tech, ISO 14001 
registered facility. The ISO
designation is a testament
to Toyota’s commitment to
sustainability.

W

made in Canada 
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Manufacturing and R&D
Toyota and Lexus vehicles are
proudly made in Cambridge,
Ontario ( ). Plus, a
new facility is opening soon
in Woodstock, Ontario. Toyota
also manufactures wheels in
Delta, B.C. ( ). Further, a
Cold Weather Testing facility
in Timmins, Ontario ( ),
performs vital R&D.
Combined, Toyota employs
some 4,800 Canadians in
manufacturing and R&D jobs.
Toyota has invested over
$4.5 billion in manufacturing
facilities in Canada since
1983.

Legend:

Sales, marketing and
distribution
Serving customers and
dealerships nationwide,
Toyota and Lexus offices
and distribution centres
in Nova Scotia, Quebec,
Ontario, Alberta and B.C.
employ over 900 people.

Toyota and Lexus
dealers
There are 239 Toyota ( )
dealerships and 30 Lexus
( ) dealerships across
Canada. Combined, Toyota
and Lexus dealers provide
nearly 12,000 jobs in
communities nationwide,
and since 2001 have
invested nearly $600
million in their dealerships.

Financial services
Serving customers and
dealerships nationwide,
more than 100 people
work in Toyota Financial
Services offices in Nova
Scotia, Quebec, Ontario,
Alberta and B.C.

Hino
Hino-brand commercial
vehicles are part of the
Toyota family. More than
50 Canadians work at
the Hino assembly plant
in Woodstock, Ontario
( ), while an
additional 35 people
work at Hino’s head
office ( ) in
Mississauga. Nearly 40
Hino dealerships ( )
span 9 Canadian
provinces.

Industrial Equipment
Division
Built on a reputation for
quality, reliability and
durability, Toyota is the
world’s best-selling brand
of lift trucks. These
workhorses are used in
warehouses and other
industrial applications
across the nation. Some
34 Toyota Lift Truck
dealers employ more
than 750 Canadians
coast to coast.

$

Toyota. Growing with Canada.

18,340
number of people employed

1st: When the Canuck buck surged in 2007, Toyota was the first full-line automaker to respond, offering massive MSRP 
reductions that now span 26 Toyota and Lexus models – from $750 on Toyota Yaris to a reduction of $13,535 on the
Sequoia SR5. 

$4.78 billion
Toyota investment in Canada

3,224,334*

number of vehicles manufactured since 1988

Quick facts
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Toyota offers the most fuel-efficient passenger vehicle fleet in Canada, including the
’08 Yaris – Canada’s most fuel-efficient sub-compact – plus, the made-in-Canada
Corolla and Matrix, and a lineup of hybrid vehicles. Yet Bryon Stremler, Toyota 
Canada’s manager, advanced technology and powertrain, says today’s vehicles are just
the latest steps along Toyota’s continuing path toward sustainable mobility. 

“There is no perfect solution, but there are many promising approaches that will
result in vehicles with even smaller environmental footprints,” says Stremler.

Gas-electric hybrids are a good example. Presently, Toyota/Lexus hybrid technology
is the only one that simultaneously provides a cleaner, more fuel efficient and 
powerful combination than a conventional vehicle.

While Toyota has announced that it will make hybrids available across the Toyota/
Lexus lineup by the end of the next decade, the automaker is already advancing 
next-generation plug-in hybrids (PHVs). Last year, Toyota became the first automaker
to begin road testing PHV prototypes on roads in the U.S., Japan and Europe. Toyota
isn’t stopping there, however. As a core technology at Toyota, hybrids are a platform
for future systems such as fuel cell hybrid vehicles (FCHVs).

In an FCHV, a fuel cell stack, which produces electricity by blending hydrogen and
oxygen, powers an electric motor. The only emission is pure water. The concept
sounds simple. In reality, fuel cells are highly complex, and still in development. 

Recently, however, Stremler and a team of Toyota North American engineers
helped prove, among other things, that an experimental Toyota Highlander FCHV can
now go the same distance between fill-ups as a gas-powered model. And they did it
by driving 2,300 rugged miles from Fairbanks, Alaska to Vancouver, B.C.

“It was a landmark trip on many fronts,” says Stremler. “We set records for dis-
tance between hydrogen fills, and the longest single run of a fuel cell vehicle. Operat-
ing the FCHV in Canada’s north was also an important test of the FCHV’s abilities.

“Being first to market isn’t
necessarily key. Our goal is 
to provide consumers with
the right vehicle at the 
right time, for the right
price,” says Toyota’s Bryon
Stremler.

Waste not; want not. It’s a value that Toyota and Canadians everywhere take to
heart. So imagine the dilemma faced by Toyota’s Toronto Parts Distribution Centre
responsible for shipping auto parts to 181 Toyota dealers across Central and Eastern
Canada daily. 

Back in 2006, all shipments to Atlantic Canada were sent in cardboard boxes,
generating significant waste and an unacceptable number of goods inadvertently
damaged in transit. Fortunately, a group of Toyota team members came up with a
better solution.
“At Toyota, the goal is to always find ways to make things better,” says team 
member Chris Cole.

As a manager, one of Paul Stella’s mandates is to reduce shipping costs and
improve efficiencies. “That cascades to our team members. Individuals take it upon
themselves to work on particular areas. Everyone contributes.” 

Team member Andrew Ottaway adds, “For a long time, people put a lot of effort
into making and packing these boxes. And we had a lot of people brainstorming
while doing their jobs – finding ways to improve customer service.”

The team’s elegant, albeit unglamorous, solution? Switch from cardboard boxes
to heavy-duty red plastic totes.

Not only can these sturdy containers be reused up to 150 times, reducing costs
and waste, they also help ensure the goods arrive safely. Stella says the response
among Toyota dealers has been “overwhelming. It’s a win-win for everyone.”

In fact, Toyota dealers across Quebec now use the red totes too, and an offshoot
program is in use at Toyota’s Toronto and Montreal Vehicle Processing Centres. The
program continues to build momentum.

“It was one little thing that snowballed and continues to point us to new directions
and efficiencies,” says Cole.

outside-the-box thinking leads
team to shed cardboard

W

going green
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Toyota Evergreen Learning
Grounds
Which kind of school offers a 
better learning environment – one
that is healthy and green or 
another that is stark and devoid 
of natural beauty? The answer is 
obvious. That’s why, since 2000, 
Toyota has supported Evergreen, a
national, non-profit environmental
organization that has helped turn
bare, asphalt-covered school
grounds at more than 1,500
schools into natural, healthy play
and learning spaces across Canada.
The results: kids who become 
stewards of their nature-based
learning spaces, learn respect for
Mother Earth and one another.
www.evergreen.ca

Traffic Injury Research 
Foundation
Graduated driver licens-

ing is one of the best ways to 
prevent vehicle crashes and colli-
sions among young and new drivers.
Part of Toyota’s support for the 
Traffic Injury Research Foundation
provides for the Young and New 
Driver Resource Centre, an online
resource where drivers can learn
what factors contribute to young
driver crashes, how to avoid them,
and other practical tips. 
www.trafficinjuryresearch.com

Toyota Earth Day Scholarship 
Program  
Designed to fuel the potential of
future environmental leaders, Toyota
Earth Day Scholarships reward 
dedicated young people who have
demonstrated both academic 
excellence and distinguished 
environmental community service.
Since 2003, Toyota has partnered
with Earth Day Canada, a national
environmental charity, to provide 15
scholarships annually to graduating
high school students regardless of
their chosen field of study.
www.earthday.ca

University of Waterloo 
WatCAR fellowships  
The University of Waterloo

Centre for Automotive Research
(WatCAR) focuses on making auto-
mobiles lighter, greener and safer.
Among their innovations, WatCAR
students are advancing green power-
trains; using novel materials to make
vehicles lighter and stronger, and
advancing vehicle systems that com-
pensate for hazardous conditions.
Toyota Motor Manufacturing Canada
Automotive Research fellowships
provide financial support for 10
exceptional graduate students pursu-
ing Masters and PhDs in mechanical
and mechatronics engineering. 
watcar.uwaterloo.ca

Grassroots Environmental 
Care
When it comes to grassroots conserva-
tion efforts, Toyota is active across the
nation. In support of Ontario’s Grand
River Conservation Authority (GRCA),
for example, Toyota’s manufacturing
team members helped to plant new
seedlings to replace forests devastated
by a Pine Shoot Beetle infestation at
the Laurel Creek Conservation Area.
Also at Laurel Creek, Toyota helped to
sponsor a new green “living roof” for
the Nature Centre to help local students
better understand their environment.
At GRCA’s Shade’s Mills Conservation
Area, Toyota funded the refurbishment
of a walking trail and continues to 
support educational learning programs
at the Nature Centre.
www.grandriver.ca

Scientists in School 
More than ever, the world
needs biologists, engineers

and other bright minds to help find
ways to promote a sustainable future.
For 11 years, Toyota’s support of the
Scientists in School program has been
bringing exciting “hands on” science
workshops to elementary classrooms.
Half a million young learners in over
1,500 classrooms are inspired each
year to consider a career pathway in
science or engineering. 
www.scientistsinschool.ca

Toyota Earth Day 
Scholarship winner
Keleigh Annau (top left)
is among the dynamic
Canadians working to
enrich our society.

Toyota Evergreen Learning
Grounds, (photos by
Joshua Berson and Jane
Churchill above) is a
dynamic program that
helps create natural,
healthy play and learning
spaces for kids. 

Photo: Joshua Berson Photo: Jane Churchill

Keleigh Annau of Parksville, B.C., may be just 19 years old, but already her efforts
to promote climate change awareness are influencing youth around the world.

Annau, the recent recipient of the Toyota Earth Day Scholarship, just completed
her high school education at United World College of the Adriatic in Italy, where she
studied for the past two years, but it wasn’t her first exercise in global thinking.
Annau is the force behind Lights Out Canada, an international program that asks
schools to turn off their lights for one day each year. In turn, Lights Out Canada 
provides educators with lessons and educational materials on climate change.  

“The goal is to raise awareness among youth about global warming and what
they can do about it,” says Annau, who adds that in April 2008 alone, about
100,000 students in nine countries participated.

This fall, Annau will study international relations at Mount Allison University 
in New Brunswick and continue advancing her goal of one day working on U.N.
environmental policies.

Presently, in addition to managing a summer job and Lights Out, she’s also
involved in the Youth Summit on Sustainable Urban Transportation. “It’s a tad
daunting at times, but I’m up for the challenge.” 

As for her scholarship, she says, “I’m so grateful to be recognized for some-
thing I’m passionate about.” See Annau’s handiwork at www.lightsoutcanada.org.

To learn more about the 2008 Toyota Earth Day Scholarship winners, visit
www.earthday.ca/scholarship/winners.php. 

scholarship winner puts 
spotlight on the environment

Toyota Canada takes its responsibilities as a corporate citizen seriously, a 
commitment reflected in its efforts to contribute to prosperous and sustainable
communities across Canada.

W

community partnerships support youth,
education, environment and safety
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The Joy of ‘Full’           .

The longer the needle stays here.

The happier you are.

It means you’re using less fuel.

Which costs you less.

And which costs the environment less.

That’s why Toyota builds hybrids
that use less fuel.* Like the Prius.

So you can spend less time 

with the misery of ‘Empty’.
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